
Plan sponsor and recordkeeper relationship
2024 Plan Sponsor Attitudes Survey: Highlight 5

Institutional Insights

Plan sponsors’ satisfaction with recordkeeper services remains high, with the largest 
plans reporting the highest level of satisfaction (91%, compared to 83% overall).

Top considerations in the plan sponsor/recordkeeper relationship

of plan sponsors indicated 
a recordkeeper’s digital/
mobile experience was 
extremely important, up 
from 30% the prior year.

48%

of advised plans experienced 
recordkeeper fee increases, 
compared to 68% of non-
advised plans.

46%

of plan sponsors agree it is very 
important that a recordkeeper 
offers multiple language options.

66%

Most important factors when hiring a recordkeeper

31%

Financial wellness program options

28%
Plan advisor/consultant recommendations

26%

Technology experience 

38% 
of plan sponsors 
expect to conduct a 
recordkeeper search. 

26%

Recordkeeping cost

Payroll integration

26%
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As the economy, fiduciary environment, and available  
investment options continue to become more complex, 
plan sponsors and advisors need to work together to help 
more participants become retirement-ready. 

Fidelity’s proprietary Plan Sponsor Attitudes Survey has 
examined plan sponsors’ priorities and detailed insights 
since 2008, based on interviews with more than 14,000 
sponsors. As an advisor, you can use the results to help 
ensure your retirement plan services are in line with the 
current needs of plan sponsors.

Along with our survey, we deliver other resources for plan 
sponsors and advisors, including:
•	 Insights from specialized research and analysis teams on 

active versus passive, investment analytics, capital market 
updates, and Fidelity’s Markov Process International (MPI) 
Target Date analytics tool

•	 Building Futures: Quarterly plan trends and participant  
data from one of the industry’s most comprehensive 
proprietary collections of defined contribution plan and 
participant information

•	 Ongoing educational opportunities, such as continuing 
education (CE) approved by the Society of Human Resources 
Management (SHRM) and the Human Resource Certification 
Institute (HRCI)

Fidelity: Committed to driving retirement plan success

To review the full Plan Sponsor Attitudes Survey and how these comprehensive insights may apply to your business,  
contact your Fidelity representative.


